Abstract
T here is consensus in the literature about considering knowledge management (KM) as a set of practices related to the use of knowledge as a crucial factor to add and generate value (Cardoso et al., 2012; Cegarra-Navarro et al., 2015b) . KM practices are supported by information and communication technologies (ICTs) that help facilitate knowledge acquisition/creation, knowledge dissemination, knowledge conversion and knowledge utilization (Martelo-Landroguez and Cegarra-Navarro, 2014; Palacios-Marqués et al., 2015b) . The main role of new ICTs (Web 2.0/3.0, collaborative technologies 2.0, social networking tools, wikis, internal blogging, etc.) is to help people share knowledge through common platforms and electronic storage. With appropriate training and education, new ICTs can make it easier for organizations to acquire, store or disseminate knowledge.
